
thank you!k you!

Be a HERO!

“I can’t believe it has been 
15 years already! You are 
a true JOY to work with!”

“Can’t wait to see 
which department 
collects the most 
canned food next 
week.”

“Thank you for 
everything you do 
to support our 
customers!”

“I had a blast cleaning the 
park with you guys. It was 
great seeing everyone’s 
families again!”

“Sign up for our annual 
Habitat build. It is a 
great way to serve the 
community!”

15
“Happy Birthday! Hope you have 
an amazing day!”

How Technology Helps
Build Community in 
Your Workplace and Beyond

http://www.inspirus.com
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How Technology Helps 
Build Community in 
Your Workplace and Beyond
Technology is transforming the ways we develop community within the modern workplace. How we interact,  

converse, recognize and even socialize is informed and shaped by the social platforms we use every day.

The human capital management (HCM) industry is in the midst of this evolution as well. Platforms like Inspirus Connects 

now embed user-friendly features that seamlessly allow employees to recognize, reward and engage one another in 

ways that foster a welcoming and inclusive community within your organization. These features can also be used to 

encourage company values, like giving back to your local community.

Here’s how to leverage technology to foster community within the workplace and beyond.  

Elevate the Social Experience to Foster Community Interaction

Social features such as liking, sharing and commenting underpin many engagement platforms, but designing an intuitive user 

experience that encourages employees to incorporate recognition into their daily routine elevates the ability to engage others 

and develop community. The Inspirus platform incorporates social features that users are already familiar with, such as liking, 

commenting and sharing, as well as having a personal wall that continually updates with current messages, announcements,  

and upcoming events.

“Users should immediately feel like the technology they are using is familiar and they aren’t required to learn a whole  

new scheme – especially when it comes to using social features,” says Inspirus Director of UX and Innovation, Andy Davis.  

“Users are able to share recognition and consume content intuitively.” 

Users can acknowledge their fellow coworkers for birthdays, service 

anniversaries and completion of a project or life events, like the birth of a 

baby. We know life is busy so for those who are sending recognition we 

offer video recognition and a variety of e-cards that are geared towards 

specific events. We’ve also included the ability to schedule messages 

in advance or use reminders to send recognition in real-time by tapping 

on the reminder on their wall and sending a quick message. Recipients 

of recognition can scroll through their wall, which contains recognition 

messages they have received as well as news and event updates. 

Platform administrators can create customized recognition e-cards,  

and news or event banners to drive branded content that reflects  

the community values of their organization. 

Thank you for your 
support over the last 

5 years. I enjoy 
working with you! 

Congratulations on 
your 5-year service 

anniversary!

Happy 5th
Anniversary!5

Congrats on 5 years of service. 
I really appreciate all you do to 
make everyone’s jobs better.

Happy Anniversary! 
I hope you have a 

wonderful day!

Wishing you a 
happy anniversary.

YOU ROCK!

https://www.inspirus.com/inspirus-connects
https://www.inspirus.com/resources/how-points-and-recognition-programs-promote-your-company-culture
http://www.inspirus.com
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We want to give the customer complete control over communication opportunities so that they can brand, message 

and offer very predictable experiences for their employees within our platform. “An organization’s culture unfolds in little 

snippets of wall posts, which represent all of these individual moments that these employees are experiencing either 

directly or within their community,” says Davis. 

Using Community Features to Give Back to the Larger Community

The news and events feature can be a great way to notify employees of upcoming social activities, volunteer events, 

or donation campaigns (such as a blood donation drive) to encourage employee participation and engagement. 

Upcoming community events, reminders and sign-up forms can be promoted through e-cards or animated gifs to 

help build excitement and participation, in tandem with a communications plan to spread the word about upcoming 

volunteering and donation events. 

Recognition plays a role in building community. Not only can employees send recognition to one another after  

a community-focused event, organizations can promote community engagement and new platform features through 

recognition. For example, administrators can create incentives using video recognition by sending an announcement 

stating that the company will donate $1.00 to a non-profit organization for every recognition video sent within  

a specified period of time, say 1 month. 

Community features create an opportunity to develop employee experiences that benefit everyone including 

the organization while developing a robust community both inside and outside of the workplace. 

“When you go into community and you see all of this activity happening, it’s usually fairly addictive in a positive way,” 

says Davis. “To scroll through your wall and see that people are attending an event and think, ‘I’m interested in that, too 

and I want to be a part of that…’There’s really no limit to the possibilities.”  

Food and Clothing Drive
September 16 - 20

183 RSVPs

Be a HERO!
(No superpowers required.)

Annual Blood Drive
November 16

105 RSVPs

Donate blood.
Save a life.

Clean the Park Day
April 19
84 RSVPs

25th Annual
City Park Cleanup

COMMUNITY!
Volunteer to support our

Habitat for Humanity Build
August 20

36 RSVPs

http://www.inspirus.com
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How to Promote Charitable Giving
The Inspirus platform’s community features can be used to not only create community within 

your organization but also to promote events and campaigns that serve your surrounding 

community as well. Here’s how to create a communications plan to help your employees 

rally around giving back. 

Target Audience: Who do you want to inform?

Determine if this campaign is targeted towards your organization’s entire workforce or specific 

office locations, which may be the case if a local non-profit organization is involved. 

Key Messages: What do you want them to know? 

Share the most important information your audience needs to know (event dates, specific 

information about a campaign, what participants will have to do, etc.) as well as the bigger-

picture goal and reasons why this campaign is important. For example, We’re donating 

$1 to Sodexo’s Stop Hunger Campaign for every recognition message sent during the  

month of January to help end food insecurity in our local community. 

Communication Methods: How do you want to tell them? 

Information can be communicated in multiple ways, including announcements and RSVP options 

in the news and events section of an engagement platform, as well as campaign flyers and 

sign-up sheets posted around the office. 

Who is Responsible: Who needs to communicate this? 

Keep in mind who may be the best spokespersons to communicate a message. 

Depending on the structure of your organization, official, company-wide communications 

could be sent from leadership or HR, but follow-up messages and RSVP reminders could 

be sent from department managers to add a more personalized touch. 

Deadline: When do people need to be informed? 

Be sure to include important dates, such as the RSVP deadline, event date and any 

additional dates that are tied to the event. 

Feedback: What can we do to make events more effective? 

A post-event survey can be a great way to determine what’s working and what 

can be incorporated into the next event or campaign to keep employees motivated 

about participating in future volunteer opportunities.

https://www.inspirus.com/resources/the-role-of-diversity-inclusion-and-community-in-organizations
https://www.inspirus.com/resources/the-role-of-diversity-inclusion-and-community-in-organizations
https://www.inspirus.com/motivation-you-can-measure?__hstc=197400688.d20ec7f61c8845f8abb6fea78db54e11.1547581647215.1564588077199.1564760955429.116&__hssc=197400688.6.1564760955429&__hsfp=2011298279
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About Inspirus

Inspirus believes employees make up the foundation of culture shaped and evolved through every day experiences 

that are essential to the development of strong, high-performing organizations. Through our technology and integrated 

solutions, we elevate the employee experience and optimize organizational culture by providing a holistic approach to 

the entire employee journey. We seek to influence the employee experience through our six Quality of Life dimensions: 

recognition, health and well-being, personal growth, physical environment, social interaction,  

and ease and efficiency.  

Only Inspirus combines an integrated rewards engine, learning courses, communication tools, and analytics  

into a single platform spanning recognition, service anniversary, well-being, and diversity and inclusion.  

Through Sodexo’s broader mission of improving the Quality of Life of all we serve, Inspirus aims to  

bring joy to work, one experience at a time.

Visit inspirus.com for more information.

100 N. Rupert St., Fort Worth, TX 76107
800.552.9273 | info@inspirus.com | www.inspirus.com

http://www.inspirus.com

